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...To Enhance Thailand’s integration into Regional Value Chain...to enhance ease of

doing business in Thailand...to enhance Thailand Geographical Advantage...
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Opportunities from AEC

Geographical
Advantage

and integration to

Regional Value Chain
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Ease of Doing Business
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;’:}*iﬂ On January 1% 2016, the ASEAN Economic Community will enter into force.
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ASEAN Community 2015
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AEC Blueprint
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ASEAN ASEAN

Political-Security

Economic Community

Community (AEC)
APSC
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1. Single Market and Production Base 2. Competitive Economic Region

" Free flow of goods ® Competition Policy
. ® Free flow of services ® Consumer Protection

." AS EAN Socio_cultural ®™ Free flow of investment " Intellectual Property Rights

" Freer flow of capital ® Infrastructure Development
H ® Free flow of skilled labour ® Taxation
Communlty ﬁ—?ﬁiﬁ&iﬁgﬂi’. ® E-Commerce gy
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3. Equitable Economic Development 4. Integration into the Global Econom
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® SME development -

Coherent Approach towards External
® Initiative for ASEAN Integration (IAl) Economic Relations
® Enhanced participation in global

supply networks
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Source: ASEAN Secretariat 3



Policy to Enhance Thalland s Integration into Regional Value Chain
24 Dt FE~D i BUE

Thailand is also ready to deepen integration both within ASEAN and outside ASEAN fo
better integrate into regional and global value chains or GVCs.
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ASEAN 10 Member Countries
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Thailand is ready to deepen integration both within ASEAN and outside ASEAN
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RCEP:

Regional Comprehensive

Economic Partnership

e  Brunei N Cambodia | o [IERS
“ Myanmar 4 Vietnam
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: Indonesia ’ Phlllpplnes Singapore

Malaysia Thailand '
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GDP Valuve 28.3 Trillion USD 22.8 Trillion USD 378 Billion USD
BN 28. 3JkFJL 22. 8JkKRIL 3,780{EF /L
GDP Share 38% of World GDP 29% of World GDP 0.49% of World GDP
E AL EH = #HAGDPND38% #HEGDPD29% #RGDPMDO. 49%
Total Populqtion 800 Million 3,500 Million 65 Million
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Populq’rlon Share
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11% of World Population
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49% of World Population
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0.9% of World Population
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Policy to Enhance Ease of Doing Business in Thailand
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Trade Facilitation &

f—
Enhancement of =

Solving Trade

Problems :
Government Services
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Service Sector SMEs
Development Development
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Thailand Strength
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Engineering & Design Creative Economy
Bio-Based Industry Renewable Industry Wellness Industry
Industry Industry
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Agri-Agro Food Petrochem ALto Electronics Health Tourism Film Creative
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Service Sector Development
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Logistics Health and Beauty Hospitality Halal Retail and Franchise Film Industry Construction
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Natural Resources Based

We are ready to facilitate business matching between Japanese enterprises and
enterprlses in Thalland and our nelghborlng countrles
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—» Oil & Gas
—» Electricity

Transport,ﬁ, i ;

—» Roads & Bridges
—» Rail

—» Ports

—» Airports

Irrigation E. |

Dam/ Dikes

Water Management

Telecom ! J

— Landlines & Mobiles
— Internet

—» Broadcasting

Others

—» Disaster Management

Management

—» Health Programs/ HIV / AIDS Program

Environment & Natural Resources
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Polic %to Enhance Th{aélarid s Geographical Advantage
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Opportunities in CLMV Opportunities for “Thailand plus one” for Japan
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Strategic Geographical Location
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Example of Trilateral Highway will greatly enhance the connectivity between the Mekong sub-region and India
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etion of Highway from Moreh in
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Mae Sot in Thailand, via Myanmar p
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» smoother and faster movement of

\

goods within the region.
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The Weavin
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Definition
“Woven Fabrics” are the Thailand’s
cultural heritage, representing
communal way of life and wisdom,
through the fransmission from
generation to generation.
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Objective
« Toinfroduce "The Weaving Street

Project” that will lead to the
conservation of the heritages

+  To promote purchasing and using
of "Woven Fabric”

+ To support learning experience
through cultural tourism that will
lead to job creation

B8 SO RE. TEORE. TEDRIH

Scope

1) Infroduce “The Weaving Street”

that links the identities of the
“Woven Fabrics” in 7 districts.
Publicize "The Weaving Street” in
order to stimulate awareness,
understanding, and experience
through tourism via presses, “Press
Tour” activities, as well as
bloggers

Increase economic values by
making marketing campaign,
expanding user bases, and
improving distribution channels
Arrange events to stimulate the
community so as fo continue their
heritages

2)

3)

4)
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Street Project

Chiang Rai
Mae Hong Son
Chiang Mai
Lamphun

Nan
re

taradit

Sukhothai

-
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» Khon Kaen
Kalasin
Sakol-Nakhorn
Nakorn-Panom

Nakorn-Ratchasima
Buriram
Surin

Ubon-Ratchathani

Petchburi-Ratchaburi

> Narathiwat
Kanchanaburi- T
S buri Pattani
upanboun Songkhla

Chainart-Uthaithani
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" Nakhon Si Thammarat
\Krabi-Trang

Rt
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